_ SUPPORTING VALUE WHAT DOES IT MEAN?

ISsion)

o S

* EVERLASTING EVOL UTION
* THE NEVER ENDING S TORY -
HISTORY NEVER s TOPS, IT’S
ALWAYS BEING ADDED TO
* HISTORY IN THE MAKING
* FORWARD-LOOKING
* FOCUSED ON FUTURE IMPACT

-LOOKING
VOLVING
ATING INSPIRATIONAL .
* BEAUTIFUL . Upcom'ng : SR
* EXPRESSIVE National Railway Mu ,

* TIMELESS Central, York Casﬂé Museu
* STORYTELLER Guildhall _
- L REPUTATION
» ?RTIZIL’\;:Z%?H CHARACTER The brand filter workshops ShOU/d‘
* MULTI-SENSORY identify more.
* LONGEVITY
e LEGACY
e CREATIVE
e BRAVE

* RISK TAKING
* TRANSFORMATIONAL




SUPPORTING VALUES

(1o be refined through discussion)

CORE VALU
HUMAN ScCA

WHAT DOES IT MEA

* SOCIAL
* LIVEABLE
* PERSONABLE
* CREATIVE

VDENT
JRTABLE
INVENIENT
* KIND
* WELCOMING
* CARING
* RESPONSIBLE
* NURTURING
* USEFUL
* COMPACT
* GRASSROOTS
e SIMPLICITY

* SUPPORTING INDEPENDE |
THOUGHT, ACTION AND BUSINE: .
* PROUD TO BE A BRILLIANT =

PLACE TO LIVE
* A CITY ON A HUMAN SCALE
* COLLECTIVE SOCIAL ACTION
* RESIDENTS BEFORE VISITORS -
PEOPLE BEFORE TRAFFIC



CORE VALUE 3:
PIONEERING WITH PURPOSE / LEADING

SUPPORTING VALUES

WHAT DOES IT MEAN?
_De refined throuah d IScussion)

* CONSCIOUS

* CONSIDER

* TAKING ACTION TO IMPROVE LIVES
A CENTRE FOR KNOWLEDGE
ADING THE WAY IN OUR THINKING
AND OUR ACTIONS
* WORK WITH GLOBAL IMPACT
* WORKING FOR EQUALITY
* HUMAN CENTRED DEVELOPMENT

-----

SIBLE
CLUSIVE
* PROACTIVE
* PRODUCTIVE
* OPEN-MINDED
* KNOWLEDGEABLE
* VISIONARY
e GLOBAL IMPACT
* DETERMINED
* HUMAN-CENTRED

The brand filter workshops should identi ' 30
more. 4




